ECO 440 – Dr. Tohamy


Due on: _______________________

Fall 2000

Excel Exercises to accompany chapter 2.

Please download the Microsoft Excel file titled KO2_OneFactorEconomy.xls.

You can reach it by going to the web address:

http://www.campbell.berry.edu/faculty/economics/International/Introduction.html
and choosing chapter 2.

NAME:___________________________________

Refer to the worksheet titled “Home’s PPC”.

1. What is a PPC?  

2. Why is it a straight line given this chapter’s assumptions?  

3. Is it always a straight line?  Why?

4. Is it always downward sloping?  Why?

5. What happens to the PPC if the available labor increases?  (Use the Scroll Bars to change variables).

6. What happens to the PPC if the labor per unit of cheese (aLC) increases?  

Refer to the worksheet titled “Foreign’s PPC”.

7. How would you compare the relative price of cheese (relative to wine) at Home and at Foreign?  

8. Which country enjoys a higher standard of living?  Explain your answer.

Refer to the worksheet titled “Relative Supply and Demand”.

9. Use the Reset Button before you answer this question.  What is the equilibrium Relative price of cheese?  Could it be equal to 3?  Why or why not?  

Refer to the worksheet titled “Expanded Consumption Possibilities”.

10. What determines the slope of the Home Wine Consumption Line?  

11. What is the maximum value possible for the slope of the Home Wine Consumption Line?  Why?

12. What is the minimum value possible for the slope of the Home Wine Consumption Line?  Why?

Refer to the worksheet titled “Relative Labor and Wages”.

13. Explain the shape of the Relative Labor Demand curve.

How long did it take you to finish this exercise set?

Please rate its difficulty.  Circle one of the numbers on the scale below
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Extremely easy






extremely difficult

Please rate its clarity.  Circle one of the numbers on the scale below
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Extremely clear






extremely confusing

Please suggest ways to improve the exercise set, in terms of either clarity or content.
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